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Branding

A brand is what others say about you when you are not around and how it makes them feel, from
your logo to your interactions with you customers: these guidelines act as a handbook for our staff,
For designers of our branded materials, media outlets and partners. This brand guide is a comprehensive
approach to constructing and managing our brand identity across all activities.

Perceived emotional Visual elements that |dentifies a business in its
image of the whole Form part of the overall simplest form via the use
business brand composition of a mark oricon



RewirkEd at a Glance

What...

Rewirkd is a global platform A g].()ba.]. p].a.tf()rm

with a clear vision: to rewire

9
d ion f
education for 2 prosperous on education

Key initiatives...
RewirEd Summit
RewirEaXx
RewirEd Talks

How...




Event Essence

CHANGE




Brand Style

Branding is what others say about you when you’'re not around, so creating a strong brand style is the
disciplined practice used to build awareness and extend audience loyalty, in this case to the cause.

Brand Experience Brand Character Brand Voice

- Fresh To ensure the brand is

. YouthFful consistent requires everything
from the words and language
| to the imagery to invoke the

+ Consistent upbeat, youthful, curious and

- Passionate

- Curious provocative personality

- Provocative The tone of voice should always
. Bold be polite but clear and bold.

- Informed




Brand Identity
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Exclusion zone

The logotype must be
reproduced with a clear area
around it, which is free of text or
other graphic elements. This is
known as the ‘exclusion zone'.
Proportionally measured using
the logo icon height:
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A GLOBAL PLATFORM ON EDUCATION

________ revvlr

A GLOBAL PLATFORM ON EDUCATION a

A GLOBAL PLATFORM ON EDUCATION a

Tagline

The event tagline is always used
with the primary logo, but s
removed for secondary logos. In
these cases, the tagline must be
included in the artwork layouts
away from the logo butin a
suitable, prominent position.

Minimum size

The logo should always
be legible and no
smaller than 10mm
wide. Digital / social
media platforms are
exempt as long as the
logo Follows other rules.
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Brand Identity

The vibrant, fresh colours of the brand should always be used as solid colours. Gradients and tonal
variations should only be applied to graphics and backgrounds. 700% black should not be used at all.

Midnight Blue
RGB 0-73-134
HEX #004986
CMYK 100-56-0-32

Violet Pink

RGB 180-69-141 HEX
#B4458D

CMYK 25-84-0-0

Pantone 2186 C Pantone 2062 C

Primary Palette Secondary Palette
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Box widths indicate approximate colour dominance and distribution within collateral use



Brand Identity

Pantone colours are colour codes that stand for a specific shade. Pantone enables selecting and accurate
matching of colours as each has an individual reference number or code.

PANTONE" PANTONE" PANTONE" PANTONE" PANTONE"
2186 C 3533 C 2127 C 2062 C 1215C

- " PANTONE® and other Pantone PANTONE® Colors displayed herein may not match PANTONE-identified standards. Consult current PANTONE Color Publications for accurate color.
PANTONE®, the PANTONE Chip logo, and other Pantone trademarks are the property of Pantone LLC. © Pantone LLC, 2016 are the property of Pantone LLC.



Brand Identity

Ubuntu is RewirED’s approved primary font family For use
collateral and formal internal communications. As well as bei
a precise, reliable and free attitude which embodies the even
purposes the secondary font, PT Sans, is to be used.

in all official layouts like external marketing

Ng a reflection of the logo, this font conveys

.. For internal documentation and day-to-day

Body copy Display / Headlines Pullouts / Quotes: Merriweather

ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz abcdefghijklmnopqrstuvwxyz abcdefghijklmnopgrstuvwxyz
1234567890+ @£S$%"&*()_+{}|":<>?~ 1234567890+!@£$%"&*()_+{}|":<>?~ 1234567890 @£S$%A&*() _+{}]”:<>2~
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz abcdefghijklmnopqgrstuvwxyz abcdefghijklmnopgrstuvwxyz

123456 7890HI@ES% &+ <>7~ 1234567890H@ESHEX(_+H"<>P~ o 00 l@ESHAGH() +{}]P< 3P
Secondary font This font Families can be sourced via Google Fonts Colour

For office use, digital or when - https://fonts.google.com/specimen/Ubuntu For all body copy, 90% grey

the primary font is unavailable,
PT Sans can be used as
replacement font.

- https://fonts.google.com/specimen/Merriweather

- https://fonts.google.com/specimen/PT+Sans

(#3C3C3B) should be used.
Black is not included in the
brand colours.

Hierarchy

A simple rule of thumb is
that headings start bolder
and larger and then flow
down into normal font size
For regular copy, this ensures
clarity in copy writing.

There should be a balanced
contrast between headings
and copy to encourage easy
digestion of information.

Arabic

In keeping with the dual
logo, GE SS Text font
should be used for all
Arabic copy purposes.



Brand Identity

Key attributes of the photography we
do not use:

- Black and white

Key attributes of the photography we
do use:

- Modern and clean

- Fresh and daylight

- Vibrant and bright

- Soft environmental humanist

- Corporate
- Childish
»+ Overly colourful

- Staged
- Abstract

- Candid and a little playful

- Conversational

- Inspirational

- Professional

»+ Multinational and mixed ages
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Brand Identity | Elements

Graphic interpretation of the business is presented with subtle indicatior J

Sample backgrounds Sample infographics

rewirsd rewir =2 | .

Headline 37%

Tewirs

+

“//

Colours
As per the colour palette, Midnight Blue is the predominant brand colour, balanced with Mint Green. lnl lnl 'I' T 'l\ 'l\ 'n\ 'ﬁ\ 'n\ 'n\
Beau Blue is to be used for large areas that do not need or required an impactful colour.

Whilst Violet Pink is used mostly for quotes and links and Naples Yellow is used as a highlight colour
as required, these colours must not be used in a large areas. 3,4 4,1




Brand Identity | Elements

lcons for the brand are clean, light and angular in line with the logo style
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Brand Applications | Stationery

Business cards

W90xh55mm

A GLOBAL PLATFORM ON EDUCATION
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M

Firstname Lastname
Position

M +9712345678
E name@rewired2021.com

rewired2021.com | Follow us: @rewired2021
Address, Dubai, United Arab Emirates

Back Front



Brand Applications

Letterhead
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Forename Surname
Address line 1
Address line 2
Country/State
Country

DD Month YYYY

Dear Sir / Madam,

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum
dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui
officia deserunt mollit anim id est laborum.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum
dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui
officia deserunt mollit anim id est laborum.

Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est

laborum. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat.

Kind regards,

S ipraTr e

Firstname Lastname

Document

RewirED

Headline

Body copy

Caption




Office Documents

Presentation
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Headline

Subtitle

“Quote lorem ipsum dolor sit
amet, consectetur adipiscing
elit, sed do eiusmod tempor
incididunt ut labore et dolore
magna aliqua.”

- byline

“Quote lorem ipsum dolor sit
amet, consectetur adipiscing

elit, sed do eiusmod tempor
incididunt ut labore et doloye/// :

magna aliqua.”

- byline

4

.
.
.
.

~ Brand Applications | Stationery

- Headline

Subtitle

Body copy. Lorem ipsum dolor sit amet, consectetur

adipiscing elit, sed do eiusmod tempor incididunt ut labore

et dolore magna aliqua.

Ut enim ad minim veniam, quis nostrud exercitation ullamco

laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure
dolor in reprehenderit in voluptate velit esse cillum dolore eu

fugiat nulla pariatur.

° Lorem ipsum dolor sit amet, consectetur adipiscing
° Lorem ipsum dolor sit amet, consectetur adipiscing
° Lorem ipsum dolor sit amet, consectetur adipiscing
° Lorem ipsum dolor sit amet, consectetur adipiscing

° Lorem ipsum dolor sit amet, consectetur adipiscing

SUBTITLES
. Ut enim ad
Tltle te)(t minim veniam, quis
t)l |< 6& nostrud commodo
O C Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
M O C U p eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad

minim veniam, quis nostrud
commodo voluptate velit esse cillum
dolore eu fugiat nulla pariatur.

MORE INFORMATION %

Caption

ACTION PLAN




Brand Applications

Name: Medium, 14pt, Midnight
Name: Regular, 12pt, Mint

Body: Light, 12pt, Grey
Abbreviations: Bold, 12pt, VioletPink

Company Details/Address: Light, 10pt, Mint
Website: Light, 12pt, VioletPink

Yours sincerely,

Forename Surname

M +H### #Hi# #H#tH ###4# (CODE)
M +H### B #H# #H## (CODE)
D +H#HH HEH HHH #HHH

E firstname@rewired2021.com
Follow us: @rewired2021

www.rewired2021.com
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Body: Regular, 12pt, Black

Use original primary logo only



Brand Applications | Marketing

Social media

@



Brand Applications | Marketing

Advertising

@




Brand Touchpoints

Desktop Device
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Brand Touchpoints

Mint Green option

rewir

-
~

Midnight Blue option

White option



rand Touchpoints

a I l l a y What is Before You Host Share Your Story
Rewired Talks? Rewired Talks
A4, centre-fold oL e Q@
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E ;
. - - - ! -
In these exceptional times, . What is RewirEd Talks? Why Host RewirEd Talks?
2 I s - '
we would like to thank you ' Rewirkd Talks is one of many :
i ! initiatives under the umbrella of ]
for Ca”ng SO deeply abOUt : irEd th id latf ' RewirEd Talks wants You and your group Win an invitation
i RewirEd that provides a platform 4 i .
- | 3 T y ' shout your ideas could be selected to attend the
the instrumental role of \ Forinspiring conversations on the : From the rooftop. bo present your RewirEd summit
- . e 0 . When you post your ideas and insights at Expo2020 Dubai
education in this increasingly  future of education. } &) Rewirtd Talk on From RewirEd Tatks | Q&) along with with over
3 : 1 social media, RewirEd For our upcoming 3000 delegates to
C h an g 1N g ahn d com p lex WO rld ' RewirEd Talks aims to amplify ] will repost it across RewirEdX - Virtual discuss the future of
< 3 | 5 ) its platforms. Conference. Global education.
we are all n aviga b ng ' voices that are usually not heard ;
! in the conversations on the :
| Future of Global Education. :
’ | '
We're so happy that you ! ! :
f e ' RewirEd Talks is open to the : About RewirEd
are pd rt of Rewirkd Ta 5, ' general public, where students, : RewirE_d is a global platform on Edu_cation that aims to rewire
the new conversation on E parents, teachers, educators, E feducatl_on ani ensure.;lfutu:; Fllzlat is prgsper&us; su?tau;‘able,
iobaled ti ! school leaders, businesspeople : !nnovatlv_e and accessible to chi r_en.an youth. For urther
globat eaucation. | and government officials can ' information, please visit our website: RewirEd
| '
! participate in the conversation. !
: ;
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Before You Host Rewirkd Talks Guiding Questions for the Dialogue How to Host RewirEd Talks Share Your Story
are some tips.and suggestions to help you prepere for ¢ a Ti::t ::‘::::::;:“:;::: i :/i:r’ E ;;Lf:» ::_t-:[.'! ons emerge i ‘:‘; alep b\J 'Jt_:.D - . oo kbl oht
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f S Vo'u can d\co‘s’e“thc ::allon Read rml.l.yhtho sl-psEd Invite sa:io;:: M.‘g:: sah: :\dfwrl&;ldo':n:i = = = . . é ;““k::;;és?;':""' ! m""‘“- ! Tips for the Video
- of your RewirEd Talk. It can on Page 3 to gat familiarz up to be the notetaker uestions from the ‘Guidin: ncomfortable Change H TS ::;? ) H S 5 ) : 5
rewirEd Talks: will come from all of US, Dosmamenh U amuew | SeRtimees aeciesves i, | = Dpeoamies, e e e —— (== 8 Q===
T\‘a\‘\s"()\'fﬂat\on d We a‘-e SO eXC‘ted to from the conversation E é m E WOkl el N the paradim g { i :,::i,‘m‘, #ﬂiui‘;'m +“~““‘" : +£“,.‘;m.ﬁ~::':u , mm E .Sbep2 " i e
. Lifferent Ways - an TR e R A T AR R EiaiiazazaacandaTiazericy : ikl i A G ;;:m;fm;:' 0 sdorgarcsean
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1 feel welcome, seen, the conversation so nethod (Ustening, , R R N R oy I i : it MG the converzation. ‘share your story'. : :’_;"j’.;""g”“"" &‘.’f..’é;"..l:‘ﬂ;:‘k 4
b el g LTI T T T S ol ISR A | I N N | Eveyone’s Buvas’

' '
among participents ' ' ' PR e e e e )

|
|
-~ .
H
\re0aM ON EDUCATION H H ' |
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questions about the brand,
Marketing For clarification to
d consistency is maintained
collateral created and produced



